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When Wells Fargo proposed that we create a campaign to
help increase small business owner awareness of the tlf\]ll\é el(”SS bFlagrgb?/

advantages of their Stageline Customer Service Program, our . .
strategy centered around a simple premise: Nobody knows th IN k| N g S mal |

the needs of small business owners more intimately than

other small business owners. [IBy using typical small
business owners to convey real-world needs, we created an
effective platform for introducing a real-world solution — one
that offered small business owners a personalized, flexible
line of credit that would help build revenue, create more
return customers and increase bottom lines.





