
When you’re one of the largest banks in the country, how do

you assure an account holder living in a small town in Idaho

that he or she is an important part of the overall picture?

That’s the challenge Wells Fargo presented Merrell

Remington.  ❚ To answer that challenge, we focused on the

comforting fact that the financial team they would be

dealing with would be their friends and neighbors – local

people they know and trust – yet customers will still have

access to the vast resources of one of the world’s most

sophisticated financial networks.  ❚ We backed up our claim

by visually showing the people they would be working with in

their respective branches, furthering that feeling of intimacy.

The name
changes, but
faces remain




